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Welcome to the Fall edition of New Heights. After eight months of discussions, with all levels of the organization, including external focus groups, we are proud to unveil our new logo and slogan.  We are especially pleased that several of our 28 Independent Living Resource Centres have adopted the new brand that will increase our visibility as a national organization.

We are also proud to have launched our new website that is still under development and invite you to visit www.cailc.ca.   Now that we have this fully accessible website that receives an average of 55,000 hits per month, we are encouraging corporations to advertise on our home page.  Details of this exciting opportunity are included in this edition.  

Activity has intensified in the last couple of months with several other initiatives underway including Investing in Futures Project (a new government RESP initiative for people with disabilities or who have children with disabilities.)  CAILC is delighted to be chosen to coordinate this project and promote it through our Centres and other national disability organizations.  

The months of May and June were very hectic and included a National Board Meeting in Quebec City for four days, closely followed by a week of meetings in Ottawa with our National Executive Directors.  You will be especially interested in our first, but not last, Marketing Committee Think Tank that brought together a panel of business leaders for a day.  

In September CAILC’s Chairperson, Paul-Claude Bérubé, Vice-Chair, Meenu Sikand, Executive Member at Large, Jean-Paul Normandin, CAILC’s VILRC and Adaptive Technology Manager, Kier Martin and I will be attending the 7th Disabled Peoples International (DPI) World Assembly in Korea.  DPI is a network of national organizations or assemblies of disabled persons, established to promote human rights of disabled people through full participation, equalization of opportunity and development.    CAILC was invited to present our Virtual Independent Living Centre and the Independent Living movement in Canada.

As you can see, CAILC is truly reaching new heights and in some areas breaking new ground, without losing sight of our ultimate goal – promoting Independent Living for all Canadians.  

Traci Walters

National Director

“Do not go where the path may lead, go instead where there is no path and leave a trail.”
Ralph Waldo Emerson
CAILC WELCOMES NEW CORPORATE PARTNERS

TD BANK FINANCIAL GROUP—ENHANCING EMPLOYMENT OPPORTUNITIES FOR PEOPLE WITH DISABILITIES

CAILC is delighted to announce that TD Bank Financial Group has joined CAILC's National Leader's Club with a financial contribution of $100,000 toward the Virtual Employment and Independent Living Portal. This new partnership highlights TD Bank's corporate leadership to employment equity. 

The TD/CAILC Virtual Employment and Independent Living Portal will address the need for the national Independent Living movement to embrace and implement virtual technology as a means of enhancing the learning and skills development of persons with disabilities. 

The on-line learning tools will enable learners with disabilities to access knowledge and skills that will enhance their employability and self-employment skills and complement CAILC's local employment initiatives. 

Together, TD Bank Financial Group and CAILC will ensure persons with disabilities have equal access to the technological benefits necessary for success.

Picture: Traci Walters, CAILC National Director, presents a gift to Kathleen Jarvis of TD Bank during the 2006 AGM.

BOARD PROFILE

Meenu Sikand

First Vice Chairperson, CAILC Board of Directors

Chair, International Committee

Shortly after arriving in Canada from her native homeland in India, Meenu sustained a spinal injury that dramatically changed her life. This accident made Meenu fiercely determined not to be totally dependent on anyone else for the rest of her life. Meenu became a strong self-advocate for the Independent Living (IL) movement, and she modified the IL model to fit her individual needs.

Over the years, she has participated in many forums on disability issues in Russia, Beijing and the United States. She also took part in the Loud, Proud and Passionate initiative, a Mobility International USA project that brought together women with disabilities from around the world to discuss leadership issues. 

Today, Meenu is a policy developer for a provincial organization. She has been chairperson of the Centre for Independent Living in Toronto (CILT). Living with IL principles at the core of her being, Meenu believes that there is nothing she would change about her life if given the chance.

CAILC’s New Web Advertising Program

“Be a socially conscious business and reach millions of Canadians with disabilities, their family and friends”

We have launched an exciting Web Advertising Program and are welcoming businesses to advertise on CAILC’s website.  CAILC’s national website currently receives more than 55,000 visitors every month and this number is increasing steadily.  

Our organization and the 28 Independent Living Resource Centres (ILRCs) we represent span across the country and service more than a quarter of a million consumers with disabilities.  

By advertising on CAILC’s website, you will enhance your company’s image as a socially conscious business leader to our large network, and potentially, to the 4.5 million Canadians who live with disabilities.  

Through this program, you will demonstrate that your organization is an inclusive and trusted business, as the revenue generated will directly promote the Independent Living movement in Canada.  The central goal of the Independent Living movement is the removal of social and environmental barriers that prevent persons with disabilities from controlling their own lives.  Independent Living is about a person with a disability having the same rights and freedom as an able-bodied member of society.
The advertising rate is $10,000 and will include many benefits, including: 

· A link from CAILC’s site to your company’s site. 
· A link to a profile of your company, provided by you, on CAILC’s website.
· A special invitation to CAILC’s celebration of the UN International Day of Disabled Persons in Ottawa.  This event is held in the fall each year and is attended by other disability groups, politicians, media, as well as government and business leaders. 
· The opportunity to reach the estimated 15% of the population (4.5 million Canadians with a disability), as well as their family and friends. 
· National recognition of your company as a socially conscious business leader. 

Thank you to Paul Mitten, Vice President, Compusult, for being the first advertiser on our website!

Check out the CAILC website 

www.cailc.ca
MARK YOUR CALENDAR!

United Nations International Day of Disabled Persons

CAILC’s National Kick-Off Event

November 22, 2007

Location to be announced

The focus of the speakers will be on “Our Place in the World – An International Perspective on Independent Living, Disability Rights and Inclusion.   This year we are celebrating the new UN Convention and the New Global Network on Independent Living.

The United Nation’s Theme for 2007 is “Decent Work for People with Disabilities”.  In keeping with the theme, CAILC Fact Sheets will focus on employment. This is in line with CAILC’s belief that people with disabilities are an untapped resource for government and the private sector.

First Annual "Comedy and Cocktails" Fundraiser

April 24, 2008

Ottawa Congress Centre

Please contact Linda McGreevy, Director, Resource Development, for sponsorship and participation opportunities.   
Telephone: (613) 563-2581 ext. 21 Email: lmcgreevy@cailc.ca
MARKETING AND PARTNERSHIP THINK TANK

CAILC just experienced an exciting first for the organization—a Marketing and Partnership Think Tank. The think tank took place in beautiful Quebec City on May 31, 2007. CAILC staff and board members joined four corporate representatives to strategize marketing and communications paths for the organization. 

Among the corporate guests were Paul Mitten, Vice-President, Compusult Ltd., Barbara Muncey, Regional Sales Manager, Choice Hotels Canada, John Bouza, President, the Canadian Centre for Fundraising (CANFUND) and Richard Clayman, retired, Regional Vice President, Manulife Financial. Our corporate guests formed our panel for the think tank, facilitated by Bernard Gauthier, Partner, Delta Media and provided us with invaluable insight and ideas for CAILC. Together we came up with exciting strategies and programs for CAILC, including: 

· Change the name of the organization to better reflect its mission. The unanimous choice was Independent Living Canada.  
· Decreasing CAILC’s dependence on federal government funding in the future by facilitating more win-win partnerships with businesses.
· Continue outreach and branding initiatives to generate better awareness of CAILC and the 28 Independent Living Resource Centres it represents.
· The creation of an employment service for qualified and skilled people with disabilities to help solve labour shortages, while promoting more equitable hiring practices for Canadian businesses.

The think tank generated many reasons why Canadian businesses would be enticed to partner with CAILC, notably the four million Canadians with disabilities that contribute to a multi-billion dollar industry. In addition, the continued fight for equality, the growing importance of recognizing disability issues as Canada’s population ages and the sheer buying power of people with disabilities all present many opportunities for partnerships between CAILC and the private sector. 

This pioneering enterprise for CAILC proved to be a complete success.  Think Tank II is more than just a possibility. CAILC staff, board members and our corporate guests all left feeling energized and optimistic about the opportunities that were presented throughout the day.  Thank you for all who participated and contributed to the success of this event.   

RBC Foundation Donation Supports Educational Savings Incentives for Parents with Disabilities and Parents of Children with Disabilities

CAILC welcomes RBC to our National Leader’s Club with their generous donation of $50,000 towards the “Investing in Futures” project.

This exciting initiative will promote and facilitate methods of post-secondary savings through Registered Education Savings Plans (RESPs) for parents with disabilities and parents of children with disabilities.

This partnership with CAILC demonstrates RBC’s leadership in supporting education, health and social services.  RBC collaboration with CAILC will make significant strides in ensuring that persons with disabilities have equal access to higher education.

CAILC is delighted about this exciting partnership and thanks RBC Foundation for its continued support of Canadians with disabilities.

Highlights of the “Investing in Futures” – Registered Education Savings Plan Project

Objectives 

· To promote and facilitate methods of post secondary savings to parents with disabilities and parents of children with disabilities; 

· To design and implement a national outreach, training, and awareness campaign on the educational savings plan initiative to be delivered through member Independent Living Resource Centres across Canada;

· To facilitate diverse partnerships at the local, regional, and national level 
Benefits

· Participants will be better informed on their post secondary savings options;
· Local partnerships will be built between ILRCs and interested stakeholders; 
· More parents with disabilities and parents of children with disabilities will avail themselves of the option to access Registered Educational Savings Plan and Canada Learning Bonds and Canada Education Savings Grants; 
· Using the Independent Living approach to outreach and providing supports, promote full citizenship, a sense of belonging, and encourage more people with disabilities to exercise their rights and responsibilities as parents and Canadians.
CAILC and Centre Role

· CAILC will provide national program leadership, coordinate national training and provide ongoing support to Centre staff; 
· CAILC will create full accessible and plain language promotional information on the Registered Educational Savings Plan, Canada Learning Bonds and Educational Savings Grants, and any other financial literacy tools that are required and disseminate nationally and locally ;
· CAILC will administer a fee-for-service to each Centre to help offset the cost of promoting the initiative.
· Centres across Canada will conduct outreach to lower & middle income parents with disabilities & parents of children with disabilities to promote planning and saving for post-secondary education;
· Centres will provide financial literacy skills development for those in need.
CAILC MILESTONES

1982 - Opening of the Independent Living Centre of Waterloo Region (first ILRC in Canada)

1988 - First CAILC national conference in Ottawa and an announcement between CAILC, the then Department of National Health and Welfare and the then Secretary of State.  Together they announced the "Special Initiative on Independent Living" - a five year demonstration project that allowed for the development of a national infrastructure of community based ILRCs.

The Canadian Association of Independent Living Centres (CAILC) is a national umbrella organization that advances the principles of independent living by providing leadership and resources to people with disabilities through its network of Independent Living Resource Centres (ILRC).

ILRCs are local disability organizations that provide information, peer support, education and skills development that enable people, regardless of disability, to participate in all aspects of their community.  
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